«* Case Study: Google Ad Campaigns +
Tracking

Google Ads is one of the strongest performance marketing tools creators can use — whether
your goal is growing your channel, promoting digital products, driving traffic to your website,
or selling a service.

To understand how performance marketing truly works, let’s walk through a real-world style
case study.

@ Scenario

You are a YouTuber preparing to launch a new digital product:
“The Creator’s YouTube Growth Template Pack” priced at $29.

Your objective:
Run a Google Ads campaign that drives targeted buyers to your landing page — and track
every click, cost, and conversion.

= Step 1: Define Campaign Goal

You choose:

Goal » Sales

Campaign Type » Search

Target » Buyers actively searching for YouTube growth tools.

This ensures your ads show only to people with buying intent.

), Step 2: Keyword Research

You identify buyer-focused keywords such as:



e “YouTube growth templates”
e “YouTube channel planner digital download”
e “content creator templates”

e “YouTube planning sheets”

These are high-intent keywords — meaning people searching them are already thinking about
buying something related.

@34 Step 3: Create Ad Copy
Headline examples:
e Grow Your YouTube Faster

e (reator Template Pack - Instant Download

e Plan Videos, Optimize Growth, Succeed

Description:
“Professional YouTube planning templates to help you script, optimize & grow your channel.
Instant digital download.”

Soft, warm language + clear value = higher clicks.

¢ Step 4: Set Budget + Bidding Strategy

Budget: I500/day or $10/day
Bid Strategy: Maximize Conversions

Google’s algorithm automatically optimizes for people most likely to buy.



.| Step 5: Tracking Setup

To track performance, you integrate:

1. Google Analytics (GA4)
Tracks:

e user behavior

e time on page

e bounce rate

e scroll depth

e user geography

e session source

2. Google Tag Manager (GTM)
Manages:

e purchase tracking
e Dbutton click tracking
e add-to-cart events

e custom events

3. Google Ads Conversion Tag

Tracks:



e exact number of purchases
e cost per conversion (CPA)

e return on ad spend (ROAS)

This data becomes your compass.

~/ Step 6: Results After 7 Days

Campaign Data:

e Spend: $70

e C(licks: 280

e CTR:5.2%

e Conversions: 10 purchases
e CPA: $7per purchase

e Revenue: $290

o ROAS: 4.14X

Insights:

e (Certain keywords like “YouTube channel planner” had the lowest CPA.
e Mobile users converted better than desktop.

e Ad with emotional headline (“Grow Your YouTube Faster”) performed best.



Oulcome:

You spent $70 and earned $290 — a profitable campaign with real performance data guiding
your decisions.

This is the essence of performance marketing:
measurable results, predictable growth, and complete control over your creator business.

«** Essential Reading: Understanding
Online PPC Advertising

If performance marketing is the butter on your bread, then PPC advertising is the knife that
spreads it smoothly.

To master performance marketing, every creator must understand PPC — Pay-Per-Click
advertising.

What is PPC Advertising?

PPC is an advertising model where you pay only when someone clicks your ad.
You don’t pay for:

e impressions
e reach

® ¢xposure



You pay for action — which makes PPC the heart of performance marketing.
Platforms that use PPC:

e (Google Ads

e YouTube Ads

e Bing Ads

e Meta Ads (partially CPC-based)
e TikTok Ads

e LinkedIn Ads

#* Why PPC Matters for Content Creators

Creators usually rely on organic growth... but organic alone is slow and unpredictable.
PPC gives you:

e instant traffic

e measurable results
e targeted reach

e ability to scale

e control over who sees your content

Whether you're promoting a video, newsletter, digital product, or service — PPC accelerates
everything.



= Core Concepts Every Creator Must Know
1. CPC (Cost Per Click)
The amount you pay per click.

2. CPM (Cost Per 1,000 Impressions)

Used in YouTube ads to measure cost of visibility.

3. CPA (Cost Per Acquisition)

What it costs to get a sale or lead.

4. Quality Score

Google’s measurement of ad relevance — affects cost & performance.

5. Landing Page Experience

A beautiful, fast, mobile-friendly page increases conversions.

6. Audience Intent

Not every click is valuable.
Clicks with intent to buy are worth far more.

The PPC Process (Simplified)

1. Choose campaign goal (views, traffic, sales).
2. Select audience targeting.
3. Create ads.

4. Setbudget & bidding.



5. Track performance with analytics tools.

6. Optimize based on results.

PPC is an ongoing cycle of learning, testing, and refining — perfect for creators who want
predictable, scalable growth.
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