PM - Advertise in the Meta Universe

1. Meta Ads Ecosystem + Funnel Thinking
Meta’s advertising ecosystem covers Facebook, Instagram, Messenger, WhatsApp, and the
Audience Network. Each platform captures users at different emotional and intent-driven
points, making it a powerful place to build full-funnel campaigns.
Meta Ecosystem Core Components

e Feed Ads - High-visibility placements in Facebook & Instagram feeds

e Stories & Reels Ads - Vertical formats built for immersive user engagement

e Messenger Ads - Conversation-driven ad experiences

e WhatsApp Campaigns - Lead generation through instant messaging

e Audience Network - Extends reach beyond Meta’s native apps

e Catalog & Advantage+ Shopping - Al-driven product discovery and remarketing

e Lead Ads - Built-in forms that capture leads without leaving the app

Funnel Thinking for Meta
A winning Meta ad strategy requires synchronizing your message with user intent:
e Top of Funnel (Awareness)

Goal: Create visibility and spark interest
Ad types: Video, Reels, Stories, Engagement campaigns
Approach: Broader audiences + emotional/visual hooks

e Middle of Funnel (Consideration)



Goal: Educate, build trust, and create desire
Ad types: Traffic, video views, messaging ads, lead ads
Approach: Retarget warm audiences (page visitors, video viewers)

¢ Bottom of Funnel (Conversion)

Goal: Drive purchases or leads
Ad types: Sales, catalog ads, Advantage+ shopping
Approach: High-intent retargeting + personalized creatives

2. Paid Marketing on Meta Platforms

Meta ads operate on a real-time auction system similar to Google Ads, but driven heavily by
interests, behaviors, and predictive Al rather than keyword intent.

Key Paid Marketing Concepts

e Auction & Relevance Score: Ads win by being relevant, engaging, and aligned with user
intent

e Optimization Events: The event you choose (add to cart, purchase, lead, message)
shapes your entire learning phase

e Learning Phase: Meta’s algorithm tests and identifies the best audience pockets

e Ad Delivery Optimization: Meta uses user signals, behavior history, and predicted
likelihood to show ads to people with the highest chance of converting

e Creative = Algorithm Fuel: Better creatives feed the algorithm more meaningful data

A successful Meta campaign is part math, part art, part psychology — and entirely data-driven.

3. Audience Mastery + Campaign Setup

Types of Audiences in Meta

1. Core Audiences (Interest-Based)



o Interests, behaviors, demographics

o Best for testing new segments and reaching cold users
2. Custom Audiences

o Website visitors

o App users

o Video viewers

o Lead form opens & submissions

o Instagram engagers

o Customer lists
3. Lookalike Audiences

o Al finds new people similar to your best customers

o One of the most powerful tools for scaling

Campaign Setup Essentials

e Choose the right objective (Leads, Sales, Traffic, Engagement)
e Set your conversion location (Website, WhatsApp, Messenger)
e Select your optimization event

e Define audiences (Core, Custom, Lookalike)

e Pick placements (Automatic recommended)



e Set budget (Daily or Lifetime)
e Build ad sets aligned with funnel stages

e Launch with a minimum 3-5 day learning-phase window

4. The Art of Ad Copy in the Meta Universe

Meta ad copy isn’t just words — it’s psychology, storytelling, and emotional framing built for
scroll-stopping impact.

Copywriting Formula for Meta Ads
HOOK » VALUE » PROOF » CTA

1. Hook

The first line must break the scrolling pattern.
Examples:

e “Stop wasting money on ads that don’t convert.”

e “What if your content could earn you 5x more?”

2. Value Proposition
Why should the user care?

e Unique benefits
e Pain points

e Transformation-driven messaging

3. Proof Element

Social proof, data, testimonials, or results



e “Trusted by 10,000+ creators”

e  “143% increase in ROAS in 30 days”

4. CTA
Clear, concise, direct

e “Sign up today”
e “Send us a message”

e “Shop the collection”

Great Meta ad copy blends clarity with emotional resonance — and always speaks to the stage
of the funnel.

5. Creatives That Convert (Static + Video)

Creatives are the currency of success in the Meta ecosystem.
Meta’s algorithm favors ads that:

e Stop the thumb
e Deliver the message fast
e Use design that is native to the platform

e Provide emotional connection

Static Creatives

Best for: Retargeting, product highlights, testimonials
Characteristics of high-converting static ads:

e Bold, clean visuals



e C(lear focal point

e Strong value statement

e UGC-style imagery performs exceptionally well

Video Creatives

Best for: Awareness, storytelling, problem-solution messaging
Winning video elements:

e 0-3second hook

e TFast-paced edits

e Text overlays

e Native-style content (Reels, Stories, UGC)

e Demonstration + emotional payoff

Meta’s system rewards authentic, dynamic, mobile-first videos — not overproduced brand
commercials.
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