Search Campaign Deep Dive

Search campaigns are the backbone of Google Ads — especially for creators who want to
capture buyers at the exact moment they're searching for something specific.

Unlike social media ads that interrupt users, search ads meet users when they’re actively
looking, making them one of the highest-intent advertising channels.

Let’s break down how they work and why they’re incredibly powerful.

©,, How Search Campaigns Work

When someone types a keyword into Google, a real-time auction begins.
Who gets shown depends on:

1. Keyword relevance
2. Bid amount

3. Quality score

4. Ad extensions

5. Landing page experience

Google chooses the ads that offer the best experience and highest relevance — not just the
highest bidder.

This means creators with smaller budgets can still outrank big brands if their ads and landing
pages are more relevant.

@ Why Search Campaigns Matter for Creators

For content creators & YouTubers, search campaigns can help you:



e Sell digital products (templates, presets, guides)
e Promote coaching or consultation services

e Drive traffic to your website/blog

e Generate leads (email list building)

e Sell merch or printables

e Get students for your online courses

e Promote your YouTube content or membership

Search ads bring warm audiences who are already close to making a decision.

% Search Campaign Structure

A well-structured search campaign includes:

1. Campaign
Defines:

e Goal (sales, leads, traffic)
e Budget

e Bidding strategy

e [ocation & language

e Networks

2. Ad Groups

Organize your keywords into closely related themes.



Example:

Campaign: YouTube Templates

Ad Group 1: “YouTube planning templates’
Ad Group 2: “YouTube script templates”
Ad Group 3: “YouTube content calendar”

"

Each ad group targets a specific intent.

3. Keywords
You select keywords using match types:

e Exact Match: [youtube script template|
e Phrase Match: “youtube template”

e Broad Match: youtube template planner

4. Ads
Each ad group contains:

e [Headlines
e Descriptions
e Display paths

e [ixtensions
This structure ensures relevance » better results.

«* Bidding, Budgets & Optimization

This is where performance marketing becomes a science. Google Ads bidding strategies help
determine how much you pay — and how efficiently you reach your conversions.



¢ Bidding Strategies Explained

1. Maximize Clicks

Best for beginners or traffic goals.
Google tries to get you the most clicks within your budget.

2. Maximize Conversions

Google uses Al to focus on people most likely to convert.

3. Target CPA (Cost Per Acquisition)

You set the target cost per conversion.
Google adjusts bids to reach your target.

4. Target ROAS (Return on Ad Spend)

Perfect for ecommerce & digital product creators.
You tell Google your desired ROI percentage.

5. Manual CPC

You control each keyword’s bid manually.
Useful for advanced advertisers only.

“\_ Budget Strategy for Creators

A simple rule for new campaigns:

e Start with I300-3500/day or $10-$15/day
e Run for at least 7 days
e Don’tjudge a campaign too early — Google learns over time

e Allocate budget based on conversions, not clicks



Budgets should follow this sequence:

1. Test
2. Analyze
3. Optimize

4. Scale

Optimization Techniques
To improve performance over time:
1. Add Negative Keywords
Stop paying for irrelevant traffic.
2. Improve Ad Relevance
Write ads closely matching the keyword.
3. Enhance Landing Page Quality
Fast, mobile-friendly, persuasive.
4. A/B Test Headlines
Small changes » big CTR improvements.
5. Review Search Terms Report

Find profitable new keywords.

6. Optimize Bids by Device/Location
Shift budgets to highest-performing segments.

Consistency = success. Search ads get stronger with time.



& Display, Shopping & Performance Max
Overview

Google’s ecosystem isn’t limited to search. As your skill grows, expanding to Display, Shopping,
and PMax helps diversify your reach and scale your results.

[5] Google Display Network (GDN)

Display ads are visual banners shown across:

e websites
e apps
e blogs

e news portals

Perfect for:

brand awareness

retargeting

promoting your YouTube channel

remarketing digital product visitors

Not ideal for direct sales unless combined with retargeting.

I Google Shopping (For Ecommerce Creators)

Shopping ads show:



product image

e price

ratings

e store name

Great for creators selling:

e physical products
e merchandise

e gecar

e books

e artprints

Note: Requires a Merchant Center setup.

Performance Max (PMax)

Performance Max is Google’s all-in-one Al-powered campaign type that runs ads across:

v Search
v Display
v YouTube
v Gmail
v Discover
v Maps

For creators selling digital products, templates, or courses — PMax can be extremely powerful.

Best use-cases:



e digital product launches
e evergreen funnels
e remarketing at scale

e full-funnel brand campaigns

Once set up, it can run almost hands-free.

«* Guide: Search Ads Campaign Setup
(Step-by-Step)
This is your practical, actionable, beginner-friendly guide to launching a search campaign.

Step 1: Go to Google Ads Dashboard

Click “New Campaign”.

Step 2: Choose the Campaign Goal

Recommended for creators:

e Sales
e Leads

e Websile Traffic

Avoid “Product & Brand Consideration” — too broad.



Step 3: Select Campaign Type

Choose:
<~ Search

This puts your ads on Google’s search results page.

Step 4: Add Your Website URL

Google will scan your site to understand your content and recommend keywords.

Step 5: Choose Bidding Strategy

Beginners:

e Maximize Conversions

Intermediate:

e Target CPA

Advanced:

e Target ROAS

Step 6: Set Budget

Start small:

e 3300-3500/day
or

e $10-$15/day

You can increase after seeing results.



Step 7: Add Targeting

Choose:

e Locations
e Languages

e Audience segments (optional)

For creators selling internationally:
Choose Top performance countries or your key markets.

Step 8: Add Keywords

Organize them by intent:

Informational:
“how to plan YouTube content”

Commercial:
“youtube templates”

Transactional (best):
“buy youtube channel planner”

Use a mix of:

e exact match
e phrase match

e limited broad match



Step 9: Write High-Quality Ads
Include:

e keyword in headline
e cmotional hook
e clear benefits

e strong call to action

Example Headlines:

e “Creator Template Pack - Instant Download”

e “Plan Your YouTube Like a Pro”

Example Descriptions:
“Get ready-to-use YouTube content planning templates designed for creators. Improve
workflow, grow faster, and stay consistent.”

Step 10: Add Ad Extensions

Use:

e sitelinks
e callouts

e structured snippets

Extensions boost CTR and ad rank.



Step 11: Final Review

Check:

e bidding
e Kkeywords
e landing page

e conversions

Then hit:
<~ Publish Campaign

Your search ads will now enter the learning phase.
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